RETURN UNDELIVERED TO MERCURY PUBLICATIONS LTD., 1313 BORDER ST., UNIT 16, WINNIPEG MB R3H 0X4 CPM SALES AGREEMENT #40062509

WHAT’S INSIDE COUNTS
DDS®-1 Superstrain

Not all probiotics are created equal.
:HVWDUWZLWKWKHH[FHSWLRQDOO\UHVLOLHQWVFLHQWLĆFDOO\YDOLGDWHG''6®-1 Superstrain.
Over 35 years of clinical research. Proven to inhibit pathogen activity. Human-sourced.
1DWXUDOO\VWURQJWRSURWHFWDQGćRXULVK1RQHHGIRUSLOOFRDWLQJV7KHXOWLPDWHSURELRWLFVWUDLQ
Exclusive life-stage formulas include additional active strains for full spectrum support.
Formulas are non-GMO, Gluten/Dairy/Soy-free. No refrigeration required.

SUPERCHARGE
YOUR BODY ’S

NATURAL DEFENCE

IMPROVE DIGESTION

•

BOOST IMMUNITY

•

FIGHT DISEASE

Visit us at CHFA EAST 2017 booth #234
ZZZLQQRYLWHKHDOWKFRP

Innovite Health | 97 Saramia Crescent, Concord, ON, Canada L4K 4P7 | P 1-888-220-3853

F 1-888-391-9386 |

orders@innovitehealth.com

Publisher’s Message

CHFA East
Packs a Punch

FALL 2017 • Vol. 4 No. 4

in this issue:
Features
11

Reducing Life’s Aches and Pains
New products to help your customers
manage pain caused by inflammation,
injury and aging joints.

17

Natural Born Pioneers

11

Having fostered the Canadian natural
food movement, New Age Marketing
eyes further growth.

25

Choosing the Most
Effective Probiotic

27

Power Up
The protein category is going mainstream,
which means a lot of potential for retailers.

31

REAL New Zealand Whey or Not?

33

Medicinal Mushrooms

17

On Our Cover

Be sure not to miss this year’s CHFA East, Canada’s largest health food convention and trade show. The convention kicks off on Thursday, September 14th, with
the annual information-packed Regulatory Forum where attendees can stay up to
date with the most relevant topics affecting the industry. You will hear from Health
Canada’s senior officials, on how the changing regulatory framework in Canada
could impact you.
On the following day, be prepared for a busy schedule starting at 8:00 am with
“Why Natural Health Retailers Are the Envy of Their Competitors”, the keynote
address by Ryan Benn, president of the alive Publishing Group.
“Understanding Consumer Decision-Making: The Retail Lab” is next at 9:40 am,
presented by Mike von Massow, associate professor, University of Guelph, discussing some of the research they are doing to build a more comprehensive understanding of consumer decision-making. Annalea Krebs and Karlene Karst then
conduct a panel discussion on “Marketing to Moms” where you will hear directly
from expert marketers on how they have successfully engaged this audience.
Running concurrently is a presentation from Lewis Retik and Janet Feasby entitled “Your Liability for Product Claims” which deals with the pitfalls that can happen at any stage from distribution to the customer in-store experience and consumer complaints about retail advertising and complying with the key clauses of
the Canadian Code of Advertising Standards.
After the concurrent sessions, attendees can listen to Tieraona Low Dog, MD, for
an illuminating talk on the compelling need for supplementation entitled “Fortify
Your Life: A Case for Natural Health Products”
Attendees can then participate in CHFA’s first Food Forum to learn more about the
many important regulatory initiatives taking place in the food sector. This session will
provide information on Health Canada’s Healthy Eating Strategy and the Canadian
Food Inspection Agency’s (CFIA) Safe Food for Canadians Regulations (SFCR).
Dr. Steven Newmaster and Dr. Subramanyam Ragupathy, founders of the NHP
Research Alliance, follow this with a presentation “Is DNA Testing the Future of
NHPs?”. And, finally, the Canada Organic Trade Association presents “Gaps in the
Canadian Organic Regime: Why Can’t Natural Health and Beauty Products Use
the Canada Organic Logo?”
There is much more to discover while attending, especially the exhibit-packed
trade show. So be sure not to miss this first rate opportunity!
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In the News

Non-Gmo Line of Vitamins
Hits Canadian Pharmacy Store Shelves
The Sundown Naturals line of vitamins and supplements is built upon a philosophy to deliver 100 per cent goodness 100 per cent of the time. The entire line of Sundown Naturals products is non-GMO and free from gluten, dairy, preservatives, artificial flavours and colours. Sundown Naturals is committed to providing consumers with high-quality vitamins and supplements to complement their healthy diet and active lifestyle.
“Bringing the Sundown Naturals line of non-GMO vitamins and supplements to Canada provides a promising opportunity to meet the growing demands of those customers looking to
avoid GMOs,” said Julie-Anne McCallum, senior director of marketing at The Nature’s Bounty
Co. (Canada). “We are committed to bringing high-quality supplements to Canadian pharmacies, making it easy for consumers to ensure their bodies have the vitamins and minerals needed to help live an active, healthy lifestyle.”
Sundown Naturals Canada currently sells 14 products from Turmeric to Biotin, to Zinc and
Omega. Many more non-GMO products will be launched soon.
To learn more about the Sundown Naturals brand and line of products,
visit www.SundownNaturals.ca.

Life Choice Announces New Distributor
Life Choice Professional, Therapeutic Medicine has announced Purity Life Health Products
LP as its new Canadian Distributor commencing October 1, 2017.
Life Choice was founded in 1986 by Eldon Dahl, DNM,
doctorate of natural medicine, to provide naturopathic
medicines for his patients. Life Choice remains dedicated
to using only the finest USP pharmaceutical grade ingredients and fermented amino acids in therapeutic formulations, and produced to the highest standards. All encapsulation is vegetarian, because the quality of every component is paramount when creating natural medicine.
Since their inception in 1984, Purity Life has supplied the Canadian market with the highest
natural healthy living products. The company won the CHFA Supplier of Excellence award in
2012, 2013 and 2015.
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Campbell
to Acquire
Pacific Foods
Campbell Soup Company has entered
into an agreement to acquire Pacific Foods
of Oregon for $700 million in cash. Founded in 1987, Pacific Foods is a leading producer of organic broth and soup, and also
produces shelf-stable plantbased beverages
and other meals
and sides.
Pacific Foods
has a sustained
track record of
growth, and generated approximately $218 million in trailing
12 month net sales as of May 31, 2017.
Pacific Foods is a natural foods industry
pioneer that has strong health and wellbeing and organic credentials, particularly
with younger consumers. Its products and
approach are very closely aligned with
Campbell’s real food philosophy. Pacific
Foods will help accelerate Campbell’s
efforts to deliver real food and beverages
that meet consumers’ changing tastes and
preferences. The acquisition will also further Campbell’s efforts to drive innovation
in health and well-being to reinvent the
centre store, while giving the company
more access to natural and organic customers and channels.
Denise Morrison, Campbell’s president
and chief executive officer, said, “This
acquisition is consistent with our Purpose,
‘Real food that matters for life’s moments.’
Pacific is an authentic brand with a loyal
consumer following. The acquisition
allows us to expand into faster-growing
spaces such as organic and functional
food. Moreover, Pacific Foods is an excellent fit with Campbell — strategically, culturally and philosophically. It advances
our strategic imperatives around real food,
transparency, sustainability and health and
well-being. Culturally, Campbell and
Pacific Foods share similar values and a
commitment to a purpose-driven
approach. Philosophically, both companies
believe in making food that we are proud
to serve at our own tables using simple,
recognizable ingredients.”
Campbell plans to bring its expertise and
scale to Pacific Foods and invest in the business to drive full force growth. Campbell
expects to expand distribution; boost marketing support for brand building to engage
consumers and shoppers; and invest in R&D
and the supply chain to deliver operations
and customer service excellence.

In the News
Amazon’s Whole Foods Acquisition is a Big Deal Indeed

Don’t Miss CHFA East!

Amazon’s $13.7 billion acquisition of Whole
Foods Market is a bombshell with potentially
massive reverberations for both food brands
and the world of brick-and-mortar retailing, said
branding and retail experts at CBX.
“For starters, this acquisition promises to
shake up pricing, the ecommerce space, the trajectory of retail automation in the United States,
and the already considerable competitive pressures faced by existing food retailers,” said Todd
Maute, a partner at the New York-based brand
agency and retail environments consultancy.
“When it comes to making bold moves aimed at
disruption, Amazon never disappoints.”
Amazon, Maute noted, has already dipped its
toe into brick-and-mortar retailing with the
likes of its Amazon Books bookstores and
ongoing experiments with small-format grocery stores. Snapping up Whole Foods, however, marks its most serious commitment to date.
“The possible effects on Whole Foods alone
are interesting to contemplate,” said Maute, a
nationally known expert on private label products. “For example, the consumer perception
of Whole Foods is that it is overpriced. But

The path to retail excellence begins at CHFA East. Discover the latest
trends and new product offerings from 850 exhibiting companies. Enjoy
big savings on show specials, sample products to your heart’s content and
make new business connections. Whether you are
sourcing natural health products or specialty foods like organic,
plan to attend!
vegetarian, vegan, gluten-free, kosher or halal – it’s all here at
CHFA East!
CHFA East is Canada’s largest conference and trade show
for the natural health and organics industry. It’s the place to
meet the industry’s top manufacturers, distributors and brokers, face-to-face.
And with more than 850 exhibits on a 100,000 square-foot
the path to
show floor, there’s always something new to discover. For
retail excellence.
retailers, this event is the year’s biggest showcase of innovative new products and educational seminars.

given its massive buying power, Amazon
could actually leverage its economies of scale
to bring down prices in the aggregate and
change this perception in ways that would
make Whole Foods a lot more competitive.”
In terms of inventory and infrastructure,
Maute said, acquiring Whole Foods could give
Amazon a solid foundation for ramping
up online grocery sales and delivery via Amazon Fresh. “My guess is that Whole Foods will
become a launching pad for fresh. But at a minimum, this move could get Whole Foods into
the online space much faster, in theory, than
any other retail competitor. That would clearly
have big ramifications for the likes of Walmart,
Kroger and Publix, all of which are racing to
develop their own capabilities for online ordering and click-and-collect.”
Whole Foods’ brick-and-mortar real estate,
could potentially be of use to Amazon as it
seeks to grow its distribution capabilities, Maute
added. “This is real estate that could be used for
pickups, returns, warehousing, you name it. And
think about this: the Amazon Go test store uses
sensors, cameras and machine intelligence to

eliminate cashiers and checkout lines. Now
Amazon has a national brick-and-mortar footprint with which to rollout this game-changing
technology. It’s still speculation, of course, but
this acquisition could be a big first step toward
the automation of U.S. retailing.”
For his part, CBX Managing Partner Gregg S.
Lipman pointed to the darker side of such
moves, citing the ever-growing juggernaut of
Alibaba Holding Group Limited, the Chinesebased conglomerate. “Over in China, the great
Alibaba is doing the same thing as Amazon is
here,” Lipman said. “They fly under the banner of
benefiting the consumer — and, to be sure, some
of these changes could be good for consumers
— but in the end, it is all about the bottom line.”
As Amazon flirts with disparate businesses
ranging from prescription drugs to real estate
brokerage, the fallout is hardly a win-win for
everyone, Lipman explained. “The pressure
they exert on suppliers is stifling,” he said.
“Their buying power, which is growing by the
day, can be seen as forcing unfair or unreasonable practices on suppliers. The net effect is
that the rich get richer.”
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Roo Brands Ltd Partners with
iLevel Management, Inc.
Roo Brands Ltd has announced their partnership with iLevel Management, Inc. iLevel Management will
act as the company’s sales broker to Natural Health stores in Canada. The two organizations will work closely together to promote, distribute and increase sales of the company’s award-winning brand Roobar through
effective promotional and marketing programs across Canada. iLevels’
industry, sales and marketing expertise will assist Roo Brands Ltd on their
path to long-term success.
“We, at Roo Brands Ltd, are thrilled to partner with iLevel Management,”
comments Roo Brands Ltd Co-founder and COO, Kalin Klasanov. Klasanov added, “iLevel is a full service
sales & marketing agency ensuring the perfect representation we want in the Natural Health channel. iLevel
provides a tremendous platform for the further advancement of our brand- Roobar.”
Roobar is a European producer of organic raw bar and vegan cookies. The company reaches 50 countries on five continents and it’s the market leader in the organic raw food bar category in Europe, with close
to one million bars sold monthly. In their state-of-the-art factory Roo Brands sets the highest quality standards in producing the bars and cookies.

iLevel Appoints Sousa
iLevel Management Inc. is pleased to announce Jeanette Sousa has joined the iLevel Management team
as our marketing assistant.
Sousa draws from her broad experience in holistic nutrition and working in marketing health and wellness products for over 10 years. She has worked in both marketing business to business and online direct
to consumer. She has an extensive skill set that will allow our brands to develop and execute integrated marketing strategies and campaigns.

Hedley to Distribute Silver Lining
The team at U-CAN Nutritional Supplements have announced that Hedley Enterprises Ltd are the exclusive distributors of SILVER LINING, the pre and probiotic with digestive enzymes supplement. When asked by customers, why purchase this product, UCAN keeps it simple: “It just works.”

VDOHV#DFWLRQUHWDLORXWILWWHUVFD
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Contact Hedley Enterprises with any inquires at 1.888.292.5660
or by email info@hedleys.ca

Upcoming
Events
September 14-16, 2017

Natural Products
Expo East
Baltimore Convention Center
Baltimore, MD, USA
For more info:
www.expoeast.com

September 16-17, 2017

CHFA East
Metro Toronto Convention
Centre, South Building
Toronto, ON
For more info: www.chfa.ca

October 23-24, 2017

Grocery Innovations
Canada
Toronto Congress Centre –
North Building
Toronto, ON
For more info: https://cfig.ca

January 13-14, 2018

Gluten Free Expo
Vancouver Convention
Centre, East
Vancouver, BC
For more info:
www.glutenfreeexpo.ca

February 24-25, 2018

CHFA West
Vancouver Convention
Centre, West
Vancouver, BC
For more info: https://chfa.ca

April 23-24, 2018

Grocery & Specialty
Food West 2018
Vancouver Convention
Centre, West
Vancouver
For more info: https://cfig.ca
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Pain Relief
By Carolyn Camilleri

New products
to help your
customers
manage pain
caused by
inflammation,
injury, and
aging joints

eople suffering from pain, especially chronic pain,
want relief — often desperately. At the same time,
worries about damage caused by the long-term use
of conventional medication — ibuprofen, naproxen sodium, acetaminophen, and aspirin — have brought many
consumers around to seeking natural alternatives.
In fact, pain may be the reason a consumer crosses
your threshold for the very first time. Their knowledge
of alternative pain relievers may be very limited, and
additional explanation of how natural products work
will likely be needed. Starting with what really hurts.
In a New Roots Herbal article, “Everybody Hurts…
Sometimes,” Gord Raza, product development, writes
that, while “my aching bones” is a common expression,
it is rare that pain is within bones. “Osteoporosis, the
gradual loss of bone strength and density, is generally
without symptoms and often only diagnosed following a
fragility fracture,” says Raza.
A common cause of those aches and pains is the deterioration of the attachment sites of bones and connective tissue including: cartilage (bone to bone), tendons
(bone to bone), and ligaments (muscle to bone).
“Quenching bones and connective tissue with the
right nutrients will make your bones stronger and help
alleviate joint pain for better living,” says Raza.
Strong Bones and Joint Pain Relief are two products
from New Roots Herbal aimed at meeting those goals.
Strong Bones combats the effects of osteoporosis by
delivering calcium and helping bones incorporate it.
“Bovine sourced calcium in the form of microcrystalline hydroxyapatite (MCHA) is recognized as the
most bioavailable form of calcium to fuel bone growth,
with vitamin D3, and magnesium proven to maximize
its assimilation,” says Raza, listing a number of other
nutrients shown to exert positive effects in bone
density dynamics, including vitamin K2, green tea
extracts, and grapeseed stimulating osteoblast (bone
building cells) and inhibiting osteoclast (bone
resorption) activity, as well as curcumin, lutein, zinc,
manganese, and vitamins B1 and 12.
“If you’re taking bone-specific minerals
and nutrients, they’re also giving you
healthy points of articulation,” says Raza.
“It’s a little bit spongier at the point of
articulation. That allows tendons and ligaments to have good points of attachment.”

P

Reducing Life’s
Aches and Pains
Courtesy of Shutterstock
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Dany Levesque, an in-house naturopath at New Roots
Herbal, stresses the importance of guiding people to consume less of the foods that leach calcium from the body,
such as alcohol, white sugar, white flour, soft drinks, and
gluten. Overconsumption, in addition to excess stress,
affects everything from adrenal glands and energy levels to
kidneys and the ability to produce enough corticosteroids to
retain minerals. “A lot of diuretics we take in on a daily basis
can deplete our body of calcium and make our bones a little
weaker,” says Levesque.
For pain associated with inflammation, Raza recommends
Joint Pain Relief, which includes natural eggshell membrane, which has emerged as a critical component for
healthy cartilage, connective tissue, and synovial fluid, as
well as extracts of devil’s claw, curcumin, and boswellic acid,
which are “worthy of consideration for relief of joint pain and
inflammation.”
It’s also important to help consumers understand the difference between alleviating pain and true healing.
“Striking the root of chronic pain often takes a bit more
time than the standard symptomatic relief of drugs or supplements that can somewhat alleviate the target complaint in 30
to 60 minutes,” says Jason Watkin, CEO, chief formulator,
and co-founder of Purica. “True healing takes time, but the
benefits are far greater than simply dealing with symptoms.”
Watkin encourages practitioners and consultants to integrate the acute drug and herbal symptomatic relievers — aspirin,

Collagen depletion
is a common result of the aging process
and can result in arthritis, joint pain,
and cartilage deterioration.
curcumin, etc. — with a product like Purica Recovery. Watkin
says Recovery is, “optimized to help people and animals to
strike the root of pain, inflammation, and spasm and to help
to correct the body’s adaptive defence and healing responses, while also working to alleviate the symptoms at a deeper
level. This means relief of pain and helping to actually heal
underlying issues,” says Watkin.
By inhibiting cellular damage, curbing inflammation,
relaxing tension, and increasing the cells’ ability to absorb
important hormones, Recovery also prevents those aches
and pains from happening in the first place.
Collagen depletion is a common result of the aging
process and can result in arthritis, joint pain, and cartilage
deterioration. Alanna Assenza, RHN and educator for
Monnol Natural Supplements says studies
show that after the age of 40, our bodies’ ability to produce hydrochloric
12 HWR

Don’t think you need

IGNITE-SX
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?

Let’s put it this way, both of these cars will get you to work…

acid (HCL) starts to decrease and inhibits the ability to efficiently break down food proteins.
“The importance of the body obtaining optimal amounts
of protein is crucial as protein — aka amino acids — are the
building blocks of the body,” says Assenza. “Your body needs
the full spectrum of amino acids to form collagen.”
Collagen supplements can help.
“The benefit of supplementing a collagen is providing the
body with proper tools to rebuild repair and restore,” says
Assenza, adding that Monnol’s Supreme Collagen Plus and
Flobax are supported by clinical studies showing repair and
regeneration of the joint tissue, and thus are effective in
relieving joint pain and improving mobility.
Developed by Dr. Jean-Yves Leroux, a specialist in
immunology and biochemistry in the areas of cancer, immunity, and arthritis, Supreme Collagen Plus and Flobax are
each formulated with a therapeutic dose of 5,000 mg of
hydrolyzed collagen. Hydrolyzation breaks the collagen
down into smaller peptides so they can bypass digestion and
be readily absorbed into the blood stream, she explains. The
Supreme Collagen Plus has a molecular complex of
hydrolyzed collagen, glucosamine, chondroitin, and MSM, a
combination that specifically stimulates the repair and
regeneration of joint tissue.
“On the other hand, the Flobax has a molecular complex of
the Supreme Collagen Plus with added analgesic and antiinflammatory botanical extracts,” she says, which aids in
eliminating pain and repairing joint tissue as well as tissues
of the back and limbs.
Countering the effects of aging is the focus of Etrexa, a
line of four products: Etrexa Derma, Etrexa Immune, Etrexa
Cardio, and Etrexa Flex.

Whi ch one woul d be more f un ?
That’s IGNITE-SXTM. It boosts his and her libido. It enhances performance and capacity
for men, induces relaxation and stimulates the senses for women. No Side Effects!

IGNITE-SX FOR HIM | WHAT IT DOES:

• Helps enhance libido, capacity and performance
• Increases blood circulation (vasodilatation) to the penis, allowing
better erection and satisfaction
• Increases healthy sperm and larger volumetric production of semen
• Increases secretion of hormones such as endorphins, dopamine and
testosterone leading to enhanced sexual desire and longer erection
FOR HIM | 20 CAPSULES

IGNITE-SX FOR HER | WHAT IT DOES:

•
•
•
•

Helps enhance libido, induce relaxation and stimulate the senses
Increases endurance and energy
Increases blood oxygenation level/vasodilatation
Increases secretion of hormones such as endorphins, dopamine
and estrogen and progesterone leading to enhanced sexual desire

Formats & Dose:
FOR HER | 20 CAPSULES

Capsules: take 1 capsule midday and early evening, without food,
to allow build-up in the system.
Sublingual (under the tongue) spray for that pre-fun boost!: 2 sprays
under the tongue, 20 minutes before sex. Wait 20 seconds between
each spray and hold under the tongue for 20 seconds after each spray.

Contact us today to IGNITE your store’s family planning section
and receive a limited time offer.
Developed By

FOR HIM | 15 mL
SUBLINGUAL SPRAY

Distributed By

ProSanté, inc.

orders@prosanteinc.com
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Detox/Cleansing

Product
Showcase

By Carly Peters

A look at natural
pain relievers
Combat
Osteoporosis

F

Strong Bones from New Roots
Herbal helps combat the effects
of osteoporosis by delivering
calcium and helping bones
incorporate it.

Striking the Root
of Pain
Purica Recovery can help aches
and pains from happening in the
first place, and is optimized to
help strike the root of pain,
inflammation and spasm.

Repair &
Regeneration
Supreme Collagen Plus and
Flobax from Monnol Natural
Supplements are supported by
clinical studies showing repair
and regeneration of the joint tissue, and are effective in relieving
joint pain and improving mobility.

Countering
Aging
Etrexa focuses on countering
the effects of aging, and is all
about hyaluronic acid.

Relieving Pain &
Inflammation
New Root Herbal’s Joint
Pain Relief includes natural
eggshell membrane, extracts
of devil’s claw, curcumin and
boswellic acid.

rom the air we breathe, to the foods
we eat, to the things we put on our
skin, our bodies are bombarded
with chemicals and toxins that can disrupt
our internal flow leading to negative
effects such as disease, aging, and reduced
energy. As more people begin to learn
about what goes in to their bodies, the
more they are looking to find ways to get
these chemicals and toxins out.
Detoxes and cleanses have been touted as ways to help the body rid itself of ill
effects, but not all are created equal. Consumers are exposed to cleansing fads on
a regular basis making it hard to know
what is best for their body. Educating
yourself about the products you bring
into your store, as well as really listening
to your customer’s needs will help bring
back body balance.
“New products consistently pop up on
the market. Some are innovative, but to
be honest many herbal detoxes don’t
make sense from an herbalist’s perspective,” states Joan Sarro, master
herbalist and product specialist with
Garden of Life Canada. “I think the
good, trusted cleanses stand the

Consumers are seeking natural
alternatives when it comes to pain
relief, and are looking to retailers to
help provide them with the information
they need when choosing the right
product for what ails them.
“These products are all about hyaluronic acid,” says Felix
Polyak, CEO at Biosentica Laboratories. “These days, it’s one
of the major products in injectable cosmetics, as well as topical. But not many people know that there are quite a few scientific data articles showing hyaluronic acid as useful for oral
delivery products.”
Hyaluronic acid is already present in our bodies: 75 per
cent of hyaluronic acid is located in skin and joints
“In skin intercellular metrics, it’s a media in which skin
cells exist, and the health and youth of our skin is related to
the amount of hyaluronic acid we have,” says Polyak.
As we age, hyaluronic acid in our skin declines.
“But the more important role hyaluronic acid plays is in
joints,” says Polyak. “It exists in form of synovial fluid, a thick
liquid in the joints that is used as a shock absorber to make
our joints healthy and mobile.”
With age, and as the consequences of trauma, diseases, and
inflammation, we lose significant amounts of synovial fluid,
says Polyak, which results in joint diseases and certain
inflammatory diseases. Customer response has been very
positive.
“We have a very high number of return customers, especially for Etrexa Flex, because it works wonderfully,” says
Polyak. “Our customers have reported that the effect was very
fast. After two-three days, they feel significantly better.”
And when your customers feel better, so will you. HWR

test of time. Highly-restrictive cleanses
are popular and can be effective for some
people short term, however they can also
lead to a cleansing crisis, which brings
chronic issues to the surface too quickly.
Slow and steady for the win.”
Sarro states a good systemic, herbal
detox will consider all organs of elimination, the small intestine and colon, liver and
gallbladder, kidneys, as well as the lymphatic system. This requires an in-depth
knowledge of physiology and herbology to
produce quality herbal formulations.
All of Garden of Life Canada’s products are formulated by Clinical
Herbalist Dr. Terry

Willard, founder of Wild Rose Products
and the Wild Rose College of Natural
Healing. The company’s classic Wild
Rose 12-Day Herbal D-Tox kit detoxes all
organs involved in digestion, while the
Liv-Rejuv Kit improves liver function
and is often completed prior to our 12Day D-Tox.
Both kits contain a “Recommended
Foods” list eliminating common foods
that congest the digestive system,
emphasizing that what we choose to put
in our bodies plays a huge role in how it
functions.

Courtesy of Shutterstock
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Retailers need to educate
themselves and customers
about detoxes and
cleanses to know what is
best for their body.
“I’m a fan of using food to help the
body better detox because food can
either fight disease or fuel it. Every time
you put your fork in your mouth you’re
doing one or the other,” explains Joy
McCarthy, the founder of Joyous Health,

Wild Rose 12-Day Herbal
D-Tox kit will detox all organs involved
in digestion, while the Liv-Rejuv Kit
improves liver function.

a Certified Holistic Nutritionist and bestselling author, adding she recommends
eating foods that help the body better
detoxify, every single day.
McCarthy recommends foods that contain phytonutrients to help facilitate
detoxification of the liver such as beets,
lemons, artichokes, green tea, turmeric
root, leafy greens like kale/spinach/
arugula, microgreens, sprouts, apples,

Joy McCarthy, founder of Joyous Health,
certified holistic nutritionist
16 HWR

cabbage, broccoli and
cauliflower.
For some people focusing on
these foods and making
dietary changes may be
overwhelming which is why
Courtesy of Shutterstock
McCarthy recommends starting with just 10 days.
“Eliminating foods that the body
reverse the process of atherosclerosis
may be allergic or sensitive to like
(hardening of the arteries) and rid the
dairy, gluten, sugar, alcohol and coffee is
body of toxic heavy metals. CLAW is
a great place to start,” she says. “The
Life Choice’s oral chelation product,
most common [benefits] I hear from peoand helps to rid the body of inorganic
ple who’ve read my book Joyous Detox
calcium and minerals, as well as toxic
and done the 10-day detox are eliminaheavy metals.
tion of sugar and carb cravings,
No matter what the detox
more energy, better sleep and
route, Sarro recommends retailweight loss.”
ers really asses customers’
While putting the right foods
needs and what will work best
in your body is a great place to
for their current lifestyle.
start, sometimes there’s benefit
“Someone who drinks several
to taking a break. According to
soft drinks a day and eats fast
Eldon Dahl, doctorate in naturfood often might be motivated
al medicine, founder and CEO
to detox, but a full-on detox
of Life Choice Ltd., there has
might be too intense for them at
been significant research highthis stage. Lead them to gentler
lighting the benefits of fasting
options, such as many of the
CLAW from Life
Choice helps rid the
as it allows the body to
trusted daily detoxes on the
body of inorganic
cleanse and relax from the
market, and talk to them about
calcium and minerdaily routine of eating, digesthe benefits of whole foods,”
als, awe well as
tion and elimination. It allows
she says.
toxic heavy metals.
blood sugar levels to stabilize
Retailers should also feel
and allows the gastrointestinal track to
comfortable talking to their vendor reps
be emptied. He suggests during this time
and asking questions about product
consumers complete a vitamin C flush
intricacies. Vendor trainings are a great
which flushes out the bowels and rids the
avenue for knowledge above and beyond
body of built-up toxins.
brochures, adds Sarro.
“People think nothing of doing an oil
“It’s also important that retailers try
change every 5,000 km but never think
the products they recommend, and not
their bodies need the same sort of
only consider their own experiences, but
cleansing,” states Dahl, adding it is good
also the experience of their friends and
to do an extended cleanse once every six
coworkers.”
months or mini-cleanse by eliminating
While environmental toxins and
eating from noon to the next day’s breakchemicals may be out of customers’
fast and drinking extra water.
control, selecting the right detoxes and
Dahl also points to the benefit of
cleanses can help the body fight free
chelation therapy which is used to
radicals and bring balance back. HWR

Profile
By Robin Brunet

hirty years ago when Michael Weiner launched
New Age Marketing & Brand Management Inc. in
Vancouver, few people could predict the explosive
growth of the natural food movement. Back then, natural
foods were still perceived by many as appealing to aging
hippies and the alternative lifestyle crowd, and Weiner
himself was a devout vegetarian who loved extolling the
virtues of healthy living.
But he was also a savvy businessman who believed
the category could escape its niche confines. “I had
been a marketing director for Lifestream Natural Foods
and appreciated how big the movement was growing in
the U.S.,” he recalls. “At food conventions, I connected
with a huge range of manufacturers who wanted to
bring their products into Canada: the groundswell in
both countries was considerable, so launching New
Age made sense.” Weiner adds, “But I was only one of
two natural food brokers in Canada (at that time), and
distributors were few and far between — so the early
years weren’t easy.”
Weiner, now retired from New Age Marketing but
still active as an advisor, recalls the beginnings of his
company during a teleconference meeting with its four
co-owners: Frank Gallucci (president & regional manager for Alberta and the Prairies); Alex Fossella (executive
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vice-president & regional manager for Ontario and
Atlantic Canada); Marco Blouin (executive vice-president & regional manager for Quebec and Atlantic
Canada); and Ken Kwong (executive vice-president &
regional manager for BC).
If the beginning of New Age Marketing consisted of
“slugging it out” (Weiner’s words) to get brands listed
in retail outlets, the company today operates in a landscape of fierce competition, brimming with countless
manufacturers, retailers clamouring for product, and
multinationals acquiring natural food businesses in
order to appeal to consumers who are more concerned
than ever about wellness.
It’s an invigorating time to do business, but also
a frustrating one. “All of us are building our brand
portfolios, but the `gentlemens’ agreements’ that once
characterized this industry are gone, and so too in
many cases is the personalized approach to client
relationships,” says Gallucci, who brings over 35 years
of experience in mass/natural sales, marketing,
distribution, and brand management.
Fossella, who has over 30 years of mass market grocery
experience, adds, “We conduct business very much the
way Michael did in the early years, meaning we manage
brands and relationships with retailers on behalf of the

NATURAL BORN

HAVING FOSTERED
THE CANADIAN NATURAL FOOD
MOVEMENT, NEW AGE MARKETING
EYES FURTHER GROWTH.

PIONEERS

New Age Marketing Team and Michael Weiner, founder (right)
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manufacturer. We share Michael’s values — he remains
passionate about the products and the people behind
them — and since assuming control of New Age we’ve
established a structure that enables us to deliver a
personalized approach to business across Canada.”
In short, the four owners are each strategically located in key regions of the country, backed by a 25-member staff. “We’re the only brokerage in Canada offering
such representation in every
major metropolitan centre,”
says Gallucci. “This is
important, considering we
collaborate with 19 different
distributors; with compliance and licensing issues, it
now takes four or five people
to get a new product on the
shelf compared to only one
in the old days.”

Due to Weiner’s pioneering efforts, carried through
to the new owners who began assuming control of the
company in the early 2010s, New Age Marketing is also
unsurprisingly, one of Canada’s most prominent natural products agencies, with an arsenal of brands that
cover a wide gamut of retail categories, including (but
not limited to) specialty, organic, and gluten free baking products, vegan meat alternatives, super food and
green supplements, nutrition bars, natural and organic
snack foods, natural and organic beverages, and ecofriendly housewares and personal care products.
The brands (current and former) read as a Who’s
Who of the natural food movement and include Bob’s
Red Mill, Field Roast, Mary’s Organic Crackers, Alexia,
Aura Cacia (Frontier Co-op), Smucker’s Natural Foods
(RW Knudsen, Santa Cruz, Sahale, TruRoots), Vitasoy,
Simply Organic (Frontier Co-op), Bakery on Main,
Aubrey, Salt Spring Coffee and Thai Kitchen & Simply
Asia — to name a few.

In general, New Age Marketing operates by finding
the best channel of distribution by class of trade for the
product, with key account managers working directly
with retail category managers and buyers, or in conjunction with a preferred distributor. Key services
include national brand management (trade promotions,
sales forecasting, demand planning and budgeting),
national and regional sales management (promotional
planning, retail and distributor analysis); category management (AMPS and POG planning and analyses); and
trade administration.
Examples of how New Age Marketing has helped
brands become mainstream could fill a book, and all
of them stem from “Michael’s passion for the product
and his determination to make them succeed,” according to Kwong. “Field Roast is a good example: in 2011
it was virtually non-existent in the Canadian market

(Left to right)
Alex Fossella,
executive
vice-president,
Marco Blouin,
executive
vice-president,
Frank Gallucci,
president
Ken Kwong,
executive
vice-president

continued on page 6
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with only two skus, but we
got it to the level of being a
major competitor to The
Tofurky Company and Yves
Veggie Cuisine, partly by
emphasizing its uniqueness
as a grain vegan meat.”
When the Canadian Food Inspection Agency
halted sales three years later, due to regulations
pertaining to grain protein not being recognized as
a suitable protein product (based on nutritional profile of animal-based products), New Age Marketing

worked closely with Field Roast and the Canadian distributors
and retailers to execute a controlled exit of the Canadian market,
while preserving key relationships to ensure future opportunities
for re-entry. After the outpouring of support from Canadian
consumers and over 74,000 signatures gathered, Field Roast
reformulated some skus as a temporary solution and New Age
Marketing worked closely and quickly with their business
partners to ensure a fast, smooth and efficient re-entry into the
Canadian market. Sales resumed last year, “and since then we’ve
surpassed all the lost sales, even though we have fewer skus,”
says Kwong. Since then, Field Roast has helped to form the Plant
Foods Council and continues advocating for change.
It’s not an exaggeration to suggest that New Age Marketing’s
efforts have revolutionized the natural food market in
Canada, and Weiner notes sardonically that “we’ve also
been cited as inspiring
mainstream manufacturers
to create natural food
divisions — as if all we are
is an incubator.”
And therein lies the irony
of New Age Marketing’s
remarkable success, illustrated by another story, that
of Mary’s Organic Crackers.
Known in the U.S. and international markets as Mary’s
Gone Crackers, the New Age
Marketing team, in 2006,

Congratulations NEW AGE MARKETING on your 30th anniversary!

S AV O R Y R I C E S N A C K
C O L L AT I O N D E R I Z S A L É E

• Certified Gluten
Free
• Baked Crackers
• No Trans Fat

N4

• No Preservatives
• No Artificial Flavors
• No Artificial Colors
• Cholesterol Free

helped transform a one-woman company into a powerhouse
brand (aided immeasurably by enthusiastic social media word
of mouth) and even facilitated a name change when a sametitled Canadian cracker company threatened legal action. “Ultimately Mary’s was acquired by Kameda Seika of Japan (global
leader in the rice cracker snack category), who also assumed
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control of managing the brand, and we continue to service
Mary’s, with the addition of Kameda, in the Canadian
market,” says Kwong. “The market Michael pioneered is
now what every food manufacturer wants a piece of.”
But far from being downbeat, the New Age Marketing
team views brokerages as a vital extension of the manufacturer, especially when entering into new markets or
expanding distribution channels — and as anyone in food
circles knows, there’s no end of natural food start-up companies
requiring representation.
So, as Gallucci, Fossella, Blouin, and Kwong celebrate their
30th anniversary, they are already anticipating future growth.
“We recently expanded our resources and added to our service
offerings to our vendors, and we recently
broadened our portfolio to include additional categories in the
natural channels,”
says Kwong. “This
complements our support to local and out of
country vendors, and it
positions us well as
Canada’s go-to natural
food broker.”
As Michael Weiner
excuses himself to take
another call, Gallucci adds that the future also includes the
New Age founder’s on-going guidance. “He’s our sounding
board and advisor as he continues looking for unique brands,”
he says. “The respect he commands in the natural food sector
is enormous, and we will continue to follow his hands-on,
relationship-oriented approach to business.” HWR

Celebrating 30 years
of successful relationships

Commentary
By Innovite Health
Courtesy of Shutterstock

~ Est. 1987 ~

Choosing the
~ Canada’s National Natural Food and HABA Brokerage ~
We are celebrating 30 years in the Canadian natural and specialty
products industry. It seems like we have just begun, as we continue to
grow and evolve, doing what we love.
Thank you to all our vendors and business partners for the support,
alliance and trust in our work.

Most Effective

PROBIOTIC
Consumer awareness surrounding probiotics continues to grow. Availability has extended from supplements
into food and beverage — creating more confusion than ever before on which probiotics are best for you.

Here are some important considerations when choosing a probiotic.

Functionality:

Vancouver ~ Calgary ~ Toronto ~ Montreal
888-868-0127
newagemarketing.ca

For probiotics to be effective they must provide the
appropriate health benefits. Some probiotic strains like
Innovite Health DDS-1®Superstrain inhibits pathogen
activity because it produces a natural antibacterial
compound called acidophilin. Bifidobacterium animalis UABla-12 has many immunological properties
and provides excellent resistance to harmful or toxic
microbes as well as decreasing the harmful effects from
bad bacteria. Bifidobacterium animalis HN019, the
“IMMUNITY” strain, increases the killing capacity of

blood immune cells. Other certain strains can help
reduce yeast overgrowth or produce additional digestive enzymes. Remember: patented strains don’t necessarily mean they are clinically proven.

Number of Strains vs.
the Right Strain:
The right strain is more important than the number
of strains. A probiotic strain that is clinically proven to
aid in a number of health conditions may be all that is
HWR 25

What’s inside counts.
Not all probiotics are equal.
We start with the exceptionally resilient,
scientifically validated DDS-1®Superstrain.
Over 35 years of clinical research. Proven to inhibit
pathogen activity. Human-sourced. Naturally
strong to protect and flourish. No need for additional
pill coatings. The ultimate probiotic strain.
needed. Often multi-strains are not tested in combination
and one strain may inhibit another
strain, thereby reducing the overall
functionality of the probiotic. A Lactobacillus with broad spectrum benefits
will work in the upper intestine, and
Bifidobacteria will work in the lower
intestinal tract. Look for strains like
B. longum, B. bifidum and B. lactis.
Properly selected Lactobacillus and
Bifidobacterium cultures contain the
following common features: resistance
to low pH and bile acids; the ability to
compete and survive in the intestinal
environment; the ability to
Supercharge your body’s natural
adhere
to the intestinal
defence. Innovite Health probiotics
cells;
and
the production
are powered by the DDS-1®Superstrain. Exclusive life-stage formulas of metabolites beneficial
include additional active strains for to the host and harmful to
full spectrum support. Formulas are
pathogens. The most
non-GMO, Gluten/Dairy/Soy-free.
important
factor is how
No refrigeration required.
the strains are clinically
proven to be effective: at what threshold do they exert a benefit
on the host; and do the strains work synergistically together.

Strain Types:
Many probiotics are not able to colonize in the gut and
they provide health benefits only on their way through the
gut. Colonizers take up residence in the intestines, and then
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multiply and continue to provide benefits when they reach
their destination. Colonizers can multiply 100 to 200-fold
so five billion will soon become 500 billion or more.
Lactobacillus are predominant in the upper intestine and
Bifidobacteria in the lower intestinal tract. Additionally the
composition of our gut flora evolves throughout our entire
life, from birth to old age; consequently, the elderly have
substantially different microbiota to younger adults. Children
have heavier Bifidobacterium counts while adults have even
Lactobacillus/ Bifidobacterium ratio counts. Therefore, it’s
important to maintain the natural balance of microflora.

T

Humans are born essentially sterile (meaning free of bacteria). Bacteria then naturally colonizes the intestinal tract
through a variety of sources: mother, environment, foods,
etc. Hence when supplementing with probiotics, humansourced strains can be a strong foundation to build from.
These strains are most compatible and can survive the
stomach acid and bile salts. A diversity of sources (animal,
soil, plant, etc.) helps ensure full spectrum GI support.

Probiotics should meet or exceed their label guarantees of
live cell count (CFU/g) at time of purchase and until expiration
date. Probiotics are extremely delicate — they can’t survive
exposure to light, air, or even oxygen. It is important to have
low moisture in the probiotic capsule. Products should be
protected from dramatic fluctuations in temperature. And if
you’re taking a brand that needs refrigeration, it has got to be
refrigerated 100 per cent of the time. The truth is, by the time
most probiotic products leave the manufacturer, get shipped
on trucks, and sit in warehouses or on store shelves, the
power of the beneficial bacteria has been significantly — and
in some cases completely — diminished. Therefore, it is
important to look for probiotics with a long history of use and
human clinical trials. Some probiotics have been awarded
with Natural Product Numbers (NPN), which inform consumers that the product has been reviewed by the Canadian
Natural Health Products Directorate (NHPD) for quality and
health benefits. Look for the NPN number on the product
label when selecting probiotics.
Dietary preferences: Dairy-free, gluten-free, soy-free, sugarfree, non- GMO, veggie capsules are qualities important to
today’s consumer. Be sure to read labels carefully. HWR

By Melanie Franner

he September 2016 Sports Nutrition in Canada
report from Euromonitor International pegs the
sports nutrition retail market at $285.5 million in
2016, with a forecasted growth of 18.3 per cent between
2016 and 2021. This includes both protein products (bars,
powders and ready-to-drink [RTD] with equal or more of
20 grams of protein per serving) and non-protein products
(that do not have protein as its core ingredient).

Strain Sources & Diversity:

Manufacturing Standards & Safety

Protein

The protein category
is going mainstream,
which means a lot of
potential for retailers.

Potent Points
Stuart Lowther, president and CEO, Element Nutrition
Inc., suggests the North American protein market for just
powders alone accounts for
approximately $4.7 billion —
with an anticipated growth
to $7.5 billion by 2020.
“Protein is going mainstream,” he says. “Consumers of all ages and gender are making the change in
their nutritional choices.”
Shazad Bukhari, CEO, The Winning Combination Inc.,
also points to the category’s growth.
“The whole category of sports supplements is growing
globally,” he states. “People today are more focused on
health and wellness, and the importance of living an
active lifestyle. They’re also more educated on the benefits of protein powder supplementation.”
According to Bukhari, more consumers are reading labels
looking for clean and natural products that taste great.

POWERUP

Courtesy of Shutterstock
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Product
Showcase
Krazy for
Kaizen

The Winning Combination has added Kaizen
Naturals ® Whey Protein: Caramel Chocolate
Chip (made with real
chips!) to its proven line
of Kaizen proteins. The
line is made from the
milk of pasture-raised,
grass-fed New Zealand
cows. The products are
free from added colours,
flavours and sweeteners
and are independently
tested by NSF.

But there is more to the category than that.
“Retailers need to be aware that not all protein products are equal,” he says. “First, they
need to be aware of how much protein there
really is in each serving. Some brands use
amino spiking, which falsely provides a higher
reading of protein grams and is misleading.
Second, they need to be aware that there are
various grades of protein. The higher the grade,
the higher the quality. This results in easier
mixing and better textures. It also allows for
better absorption, meaning a high protein
intake in our body.”
Lowther speaks to the inequality in protein
products.
“Not all proteins are created equal and some
protein sources have very low protein scores due
to the fact that they are low in essential amino
acids,” he explains. “This is a big factor in select
plant proteins, which have been a larger growth
area in the market. Ingredients such as hemp and
quinoa are actually low-quality proteins. They
may be a good source of other nutrients but are
not necessarily the best source of protein.”

Courtesy of Shutterstock

“PEOPLE ARE BECOMING INCREASINGLY
CONCERNED WITH WHAT THEY’RE PUTTING IN THEIR
BODIES AND ARE EDUCATING THEMSELVES.”
strict standards and procedures imposed by the organization. It
includes factors ranging from extensive product testing and
material analyses to unannounced plant inspections — covering
every aspect of a product’s development.

Plant
Power

Showing off the goods

Element Nutrition has
introduced a new plantbased, 100 per cent
organic and non-GMO
protein powder. The
product uses organic
pea and fermented
brown rice. And, similar
to other products available from the company,
incorporates the addition of B vitamins to
support energy production and bio-activating
leucine to aid in the
body’s ability to build
and repair muscle.
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Another factor to consider when choosing
the right protein product is the added ingredients. Some suppliers, for example, incorporate
other elements (like vitamins) in their products
to provide additional benefits.
Third-party certification is

another factor that is slowly gaining stead in
this market.
“People are becoming increasingly concerned with what they’re putting in their bodies
and are educating themselves,” states Bukhari.
“Having products that are third-party certified
should be a priority and will provide customers
with the assurance that they are getting exactly
what is on the label. People also need to understand that not all third-party certification companies are equal. NSF is the gold standard for
third-part certification.”
NSF certification is described as ensuring
that the company in question complies with the

With many retailers increasing their health and wellness
product offerings, proper merchandising has become key.
Lowther suggests that retailers merchandise the products
together.
“Most retailers now have a natural value set where these types
of products are merchandised,” he explains. “The products should
be grouped together so that the consumer can differentiate
between the typical body builder products and the ones geared
to the mainstream health-conscious consumer.”
Bukhari concedes that retailers are doing a good job of
identifying and supporting the growing niche in natural and
clean protein supplements.
“Protein powders have reached a level where product is
securing prime positions on end-caps, and are even being
merchandised on pallet displays during peak sales periods,”
he states, adding that there still remain other ways to increase
sales. “A great opportunity exists for the product to be crosspromoted in other departments within the store. Protein
smoothies are a popular means for protein intake. We’ve had
great success cross-promoting aisle stacks in the product
department and even near the frozen-fruit sections.” HWR
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Commentary
By Bhumika Girish

REAL New Zealand
Whey or Not?
f you are into health and fitness, you know that New
Zealand Whey protein is arguably the most popular source
of protein there is. Now, there are a few reasons that set it
apart from other dairy protein sources; making every brand
jump on the New Zealand Whey protein bandwagon.

I

• Clean source of whey protein with a great protein
and mineral profile.
• Milk comes from Grass Fed Cattle.
• There are no artificial growth hormones in
New Zealand Dairy.
• New Zealand is one of the world’s lowest users of
antibiotics in animals.

Being New Zealand’s largest dairy cooperative, Fonterra
highly regards its practices to provide healthy green grass
for cows, this provides higher levels of Vitamin D, Vitamin E,
CLA, Beta-Carotene, and higher ratio of Omega 3 to Omega
6 fatty acids, than that found in milk of grain-fed cows. The
pastures are carefully managed year round in New Zealand,
following seasonal patterns so supplementary feeding is
minimal. The cows, are healthy and well cared for, this in
turn provides pure, high quality dairy.
NZMP’s seal aims to provide assurance by educating
consumers to be able to recognize what they’re paying for
and to easily tell whether companies are being honest with
their consumers or not. Right now Ergogenics Nutrition is
the only brand to carry the Fonterra Quality Seal that
assures retailers and consumers they are getting REAL
New Zealand Whey. HWR

But how much can you trust companies that claim they
provide you with “100 per cent New Zealand Whey Protein”
to honestly provide you with actual New Zealand Whey?
Many companies claim to provide “New Zealand Whey” or
“100 per cent New Zealand Whey” but often skimp out on it by
adulteration or not having any at all. For companies actually
selling New Zealand Whey Protein,
Fonterra now offers an NZMP quality
seal, assuring consumers they can
trust the brand to provide them
with 100 per cent New Zealand
Whey Protein.
This initiation has come
from NZMP, Fonterra’s
global brand of dairy ingredients; that’s responsible
for 30 per cent of the
world’s dairy exports. As
global consumers increasingly seek out transparency from brands and whether
they come from a trusted source, Fonterra’s main goal
is to provide assurance to consumers, both domestic and
international; that New Zealand’s dairy products are safe
and true to its label. In contrast to what many dairy industries in other countries do, New Zealand has secured a global
reputation for its commitment to their quality of dairy and
farming practices that lead to world-class dairy products.

Courtesy of Shutterstock

For more information visit: www.newzealandwhey.com and www.nzmp.com
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Commentary
By Michelle W. Book,
in-house holistic nutritionist,
Canadian Health Food Association

or a food that grows in the shadows, mushrooms are about to
enjoy some well-deserved time in the spotlight. Many people
are already aware that incorporating more plant-based
foods into their diet reaps many benefits, and mushrooms
can be a simple and delicious way to boost meatless
meals in a hurry. Whether they are tossed into a salad
or thrown on the barbecue, there’s no denying their
nutritional benefits.
Having been used as a food source and therapeutic
remedy for thousands of years, mushrooms have
withstood the test of time to become both a culinary
and medicinal staple, one that’s still found within
many cultures around the world.
We’re currently seeing a wider variety of mushroom strains — those that many people haven’t even
heard of until recently — available in our local health
food stores, adding to the existing multibillion-dollar
global market. Judging by all of these natural health products
now found on store shelves, it’s clear that Canadians aren’t just
simply cooking with mushrooms anymore. Research continues
to highlight the plentiful health benefits of supplementation,
and innovation is making these products more accessible than
ever to the average Canadian.

F
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Today, we’ll help you navigate through this vast category by
taking you through some of the more medicinal mushrooms,
and share insights from those who manufacture and sell mushroom products in Canada to demonstrate why it’s worth looking
into this natural health trend.

Increasing in Popularity
Many of us are familiar with common edible strains of mushrooms that we can find at any grocery store, such as white button
and cremini mushrooms. While these options are healthy when
eaten — due to being rich in B-vitamins, and minerals like selenium and copper — medicinal mushroom extracts from more niche
strains can provide a host of other benefits, and these are products
in which natural health retailers have noticed a jump in popularity.
“We’ve seen this category explode in the last few years. Most
of the growth is coming from chaga, a very powerful antioxidant
that helps with immunity, stress and energy, but we’ve also seen
a huge increase in demand for reishi and Lion’s Mane,” says
Alexa Monahan, marketing director at Nature’s Fare Markets,
a health food retailer in British Columbia.

The Health Benefits
More research is being conducted to examine the benefits of
chaga, reishi and Lion’s Mane mushrooms. Studies published so
far suggest that they can offer a host of benefits, including helping to decrease anxiety and depressive symptoms. In fact, compounds in Lion’s Mane have been shown to improve the protective covering of nerve cells (called myelin) from damage, which
is linked to a reduction in cognitive decline.
“Lion’s Mane is an excellent antioxidant, stimulating the body’s own production of antioxidants to prevent free-radical
damage to healthy cells
caused by various
stresses and
strains,” says Rod
Sidoroff, vice-president
of business
chaga
operations at Purica,
a company that
Lion’s Mane
manufactures natural
health products, including
mushroom supplements.

Why Supplement?
According to Sidoroff, supplementation may be more beneficial than simply
eating mushrooms, as it can allow the body to
absorb more of the nutrients, and more easily.
“Raw mushrooms, when eaten, can have limited bioavailability,
and while cooking does help by breaking down the cell wall structure, optimal absorption is found by taking a few extra steps,” he
says. “We believe that jet milling [and] micronization of our NorthAmerican-grown mushrooms is the key to the amazing results we
have seen. To attain this, you also have to start with mushrooms
that are grown to full maturity and have beta glucan and polysacreishi
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cride levels that can have a therapeutic effect. Also important is
using the entire mushrooms, not just the fruiting bodies, which in
most cases are what individuals would be eating.”
And when it comes to the immune system, the benefits of
chaga, reishi and Lion’s Mane mushroom extracts for our
bodies are well documented and well shared, resulting in their
becoming some of the top trending products this year.
Another strain of mushroom that is becoming more wellknown among natural health enthusiasts is the shiitake
mushroom. This mushroom contains a unique source of rare
compounds called eritadenines, which have been studied by
researchers at the University of Japan and found to significantly
reduce cholesterol levels in the blood. Further research has also
shown that the compounds in shiitake mushrooms can help to
fight obesity, support cardiovascular health, and promote skin
health, thanks to the high levels of selenium, which is an
important mineral for our antioxidant defences.
“As our customers continue to experience the benefits of
medicinal mushrooms, this category shows no signs of cooling
off anytime soon,” says Monahan.

Don’t Forget the Teas
Other mushroom products that have been shown to provide
health benefits include teas. Rich and earthy, these teas combine
various strains of mushrooms like Lion’s Mane, shiitake, or chaga
for all their immune-boosting benefits, as well as reishi, another
popular strain that has been consumed for thousands of years in
Asia. Making a mushroom tea can be as easy as steeping the raw
mushrooms in hot water, or finding pre-packaged teas in stores.
This process of hot-water extraction can release beneficial carbohydrates and fibres that have potent immunity-boosting effects.
For example, these active compounds
can increase the production of certain
white blood cells, which helps them to
identify and break down invading bugs.
It’s clear that Canadians are realizing
the potent benefits of medicinal mushrooms, making it a prime opportunity
for retailers to jump on board by discovering the wide variety of products out
there. It’s important to note, that making
or advising on any changes to one’s
healthy regimen, including supplementMichelle W. Book,
ing, should be done after consultation
in-house holistic
with a health care practitioner. HWR
nutritionist, Canadian
Health Food Association

What’s new and improved on the shelf!

What’s new and improved on the shelf!

Shakers by Baby Gourmet

Organika Introduces Bone Broth

Leading organic baby food brand, Baby Gourmet is taking advantage of it’s 30 per cent market-share
in Canada and launching Shakers, a new line of nutritional beverages for toddlers and young children
in retail locations nationwide. Baby Gourmet is disrupting the nutritional beverage category offering
parents an organic choice containing by far the highest percentage of whole milk with fewer ingredients than competitors: 80 per cent organic whole milk in chocolate and vanilla flavours. With 24+
essential vitamins and minerals and a hint of veggie, Shakers makes it easy for parents to deliver the
daily nutritional needs for their growing, active children. As babies develop into toddlers, the number of those that are considered picky eaters grows significantly from under 20 per cent between the
ages of four - 24 months, to around 50 per cent between the ages of two-five years old.

This innovative “on the go” Bone Broth Protein Powder, is made with traditional methods. No long hours of
cooking, just as pure, and as nutritious as ever. High in collagen protein, potassium and free of all antibiotics
and hormones, this cage free chicken bone broth is made by simmering the bones bit by bit to ensure the maximum amount of nutrients are present. Get all the nourishing benefits from this easy to mix, and convenient
to use Bone Broth Protein powder from Organika.

BeeMaid Raw Honey
Bee Maid Honey Limited has introduced BeeMaid Raw Honey. “BeeMaid Raw Honey is unpasteurized honey
with a consistent creamy texture that consumers love,” says Shannon Bowden, brand manager. Sourced completely from the over 300 beekeepers that own Bee Maid, care and consideration was taken to ensure a raw
product with a taste and texture that consumers would enjoy. Also, the packaging creates a raw, natural
appearance with its unsaturated colours and textures along with distressed fonts.

Email orderdesk@organika.com, or call 1-800-664-8880.

Orange Naturals Magnesium Family;
Sleep Formula, Coming Soon!
Orange Naturals has introduced a new Sleep with Magnesium + GABA & Melatonin
formula to its consumer-friendly family of v-caps, powder and MagPop! the tangy
effervescent drink. All formats deliver pure elemental magnesium glycinate; the
superior form for high absorption and gentleness on the bowels.
Visit orangenaturals.com for more information or call 1-888-226-7733.

To learn more, contact Bee Honey at honey@beemaid.com

Tega Tea Offers New Display Option
Blue Top Creamy Hot Sauce
The New Condiment!
Blue Top Creamy Hot Sauces are non-GMO, Vegetarian, no MSG,
gluten free, no HFCS, BPA free and cage free eggs. You can use it on
everything from tacos, chicken, beef, pork, shrimp, veggies, pizza,
gyros, curries, soup or salads, etc.
Available through Star Marketing.

Arbequina Extra Virgin Olive Oil
Product of Spain, Spagnia’s arbequina extra virgin olive oil is made from the finest olives and ingredients,
making it an essential for gourmet recipes. This high quality delicious oil is free from contaminates and additives - perfect for dressing, sautéing, and roasting many kinds of dishes.

For more information: www.tegaorganictea.com

Genuine Health’s New Joint Care
Turmeric is the spice that’s been trending everywhere this year! Not only is it in facials, bowls and lattes, it’s
also one of nature’s anti-inflammatory ingredients that helps with pain relief and joint function. Genuine
Health’s NEW fast jointcare+ with fermented turmeric is an all-natural, non-GMO, gluten-free and soy-free
alternative to Tylenol and Advil and improves physical functioning.
With the help of BiovaFlex, natural eggshell membrane, Genuine Health’s fast jointcare+ with fermented
turmeric relieves pain ranging from athletic injuries to headaches and cramps, while decreasing inflammation. BiovaFlex is the fastest, most effective natural pain relief ingredient on the market and it works in
only five days! Don’t take remedies that just mask pain, but provide your body with whole food support to
actually nourish and repair joints. With the addition of a simple, natural ingredient like turmeric — become
pain free so you can lead a healthy active lifestyle moving forward.

New Ginger Snap & Apple Variety from Gorp

Advertisers Index

Remember Grandma’s soft ginger cookies? If you do, Gorp’s new bars are just like that — but healthified!
Ginger Snap & Apple GORP Bar is the perfect pairing with morning coffee. This bar tastes warm and spicy
with a ‘hint’ of ginger. The almonds were skipped for this recipe and opted for their cousin,
the melt in your mouth Pecan. The new bar contains the same functional doses of ground
flax, hemp, omega3 and plant based sprouted brown rice protein as Gorp’s other bars, but
with the added POW factor of premium quality Ginger, which helps ease muscle aches and
relieves nausea.

Action Retail Outfitters, Western Cda’s Best Store Fixture . . . . . . . . .8
Advanced Orthomolecular Research . . . . . . . . . . . . . . . . . . . . . . . . . . .32
Ergogenics Nutrition Ltd . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .30
Flora Manufacturing & Distributing Ltd . . . . . . . . . . . . . . . . . . . . . . . . . .7
Inoyan Laboratories Inc . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . IFC, 3
Life Choice . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . IBC
Namena Pharma Corp . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13

SEND YOUR NEW PRODUCT INFORMATION TO EDITORIAL@MERCURY.MB.CA
36 HWR

With its eye-catching packaging, Tega Organic Teas offer unique tea blends with exceptional taste.
Manufactured in Vancouver, BC, in a convenient pack of 18 tea bags, Tega Tea is one of Canada’s favourite
local organic Fairtrade teas. Now available in an attractive floor display of 60 teas.
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commentary
By Dr. Nadia Lamanna ND., HBSc. Naturopathic Doctor

Toddler Brain Food
It Takes Five to Thrive
id you know that 85 per cent of
brain development occurs by
the age of three? Unfortunately
we can’t slow down time, but we can
provide the essential building blocks to
support our little one’s rapidly growing
brain and bodies.
There are ultimately five things you
need to remember when making your
meal-time preparations. This will cover
more than just the basics. It will provide
a framework for a healthy and thriving
little body that will fulfil all of their
developmental needs and requirements.

D

1 Protein

terol are needed to maintain cellular
integrity and function, especially in the
brain! Instead of a greasy burger or fries,
get your fats from healthy sources, like
an avocado for example.
DHA is particularly important for the
developing brain and is a source of
omega 3 (a polyunsaturated fat). Mother
Nature has this one covered and provides
a good supply of DHA in breastmilk.
How clever! Wild rainbow trout is an
excellent, clean source of omega 3 and a
great “beginner” fish to try. It melts in
your mouth and isn’t tough or chewy.

3 Glucose

A child’s protein requirements are
significantly higher per pound of body
weight than that of an adult.
Why? Their little bodies are rapidly
undergoing several growth spurts that
require protein to provide the framework
for their developing body structures,
brain and immune system.
Dark meat is a great source of protein
that also provides iron and fat. One
organic baked chicken thigh drizzled in
olive oil is a great option to meet the
daily requirement for ages one-three.

2 Omegas
+ Healthy Fat
It is so important to ensure your little
one gets a good amount of both saturated
and polyunsaturated fats.
Saturated fats you exclaim!? Yes! Every
cell in our body is made from a lipid
bilayer, which is essentially two layers of
fatty acids. Therefore, fats and choles-

Carbohydrates are essentially strings
of glucose molecules. Glucose, the body’s
main source of energy is used as fuel by
every cell in the body and brain, and
reserves are stored as glycogen in the
muscle and liver. The brain, in particular
uses about 25 per cent of the body’s
stored energy and 60 per cent of blood
glucose. Choose complex carbohydrates
that are rich in vitamins, minerals, fibre
and antioxidants such as sweet potatoes,
butternut squash, peas, oatmeal, lentils
and quinoa.

4 Iron
Iron is an essential component of brain
development and if deficient, children
may have difficulty concentrating, feel
tired or weak and experience some developmental delays. Breastfed babies will
get the iron they need from their mother’s milk for the first six months. A toddler should be getting about seven mg of

iron daily from meat, fish, eggs, legumes
and grains. Great sources include dark
meat from chicken or turkey, lentils, tofu
and dark leafy greens. Limiting the
amount of cow milk is a good idea
because it isn’t absorbed well by the body
and too much of it can actually cause an
iron deficiency. Try goat milk instead!

5 Supplement
For those really picky eaters where
meal time is nothing short of a wrestling
match, consider supplementing with
some of the important building blocks
they may be lacking such as protein,
omegas and iron. You can get a good
hypoallergenic protein shake that contains
protein, vitamins, minerals and greens
all in one scoop! Omegas and probiotics
should be supplemented separately to
ensure their potency and absorption.
Get creative! Make popsicles, milk
shakes, ice cream and cupcakes with
your protein mix! HWR

Dr. Nadia Lamanna is a licensed Naturopathic Doctor and Medical Advisor & Educator
at CanPrev & Orange Naturals. Nadia has also maintained a private practice for over
5 years at Precision Health & Wellness in Richmond Hill.
38 HWR

